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進階英文科技論文寫作
Spring 2025

Instructor: 	Li, Eldon Y.
Office:      COM Building 016
E-mail: 		miseli@ccu.edu.tw / eli@calpoly.edu
Phone: 	Cell: 0973819770 / WeChat/Line ID: eldonyli1
Classroom: 	COM Building 608
Class Hours: 	Tuesday 6:50 – 9:30 PM
Office Hours:	By appointment

1.  Course Description:

	This course exploits English writing skills to guide the students through the composition of a publishable paper and walk through the revision process with students to complete a paper acceptable to an international journal. The students will internalize the writing techniques to revise their papers for publication in a suitable journal. This course is English-taught.

2.  Prerequisite:
[bookmark: _Hlk64402157]	Ph.D. 2nd year or higher standing. Completion of all research method courses and 5305241: English Academic Paper Writing course. The students must have the first draft of a research paper in English ready for revisions before signing up for this course.

3.  Expected Outcomes:
	The pedagogy of this course is a mix of lectures, seminars, and activities.  The instructor will lecture on writing skills of common interest and hold office hours for consultation.  The intended achievement for each student is to complete a journal-quality paper and submit it to an international journal at the end of the course.

4.  Required Textbooks:	
[bookmark: _Hlk187574063]READINGS:
[R1] Tang, L. Li, E.Y., Jiang, J.* (2024.11). A meta-analysis of antecedents and consequences of trust in the sharing economy. Internet Research (Emerald), 34(6), 2257-2297. https://doi.org/10.1108/INTR-08-2022-0655 (SSCI)
[R2] Li, E.Y., Chang, L.F.K.*, and Jan, A. (2023.7). Understanding the virtual experiential value and its effect on travel intention. Int. J. Internet Marketing and Advertising (Inderscience), 19(3/4), 263-285. (EI/Scopus/ESCI)
[R3] Liang, X.B., Hu, X.J., Li, E.Y.*, Meng, H. (2023.7). Untangling the influence of perceived sustainability orientation on value-co-creation behavior in crowdfunding process: Investigating a mediation model. Internet Research (Emerald), 33(4), 1544-1572. https://doi.org/10.1108/INTR-12-2021-0921 (SSCI)
[R4] Juan, S.-J. and Li, E.Y.*, (2023.4). Financial performance of firms with supply chains during the Covid-19 pandemic: the roles of dynamic capability and supply chain resilience. International Journal of Operations and Production Management (Emerald), 43(5), 712-737. https://doi.org/10.1108/IJOPM-04-2022-0249 (SSCI)
[R5] Yen, H.J.R., Thi, H.P., and Li, E.Y.* (2021 October 26). Understanding customer-centric socialization in tourism services. Service Business (Springer), 15(4), 695-723. https://doi.org/10.1007/s11628-021-00463-8.  (SSCI)
[R6] Meng, Z.Y., Li, E.Y., Qiu, R.* (2020). Environmental sustainability with free-floating carsharing services: An on-demand refueling recommendation system for Car2go in Seattle. Technological Forecasting and Social Change (Elsevier), 152(March), Article 119893. doi: 10.1016/j.techfore.2019.119893 (SSCI)
[R7] Li, Q., Liang, N., Li, E.Y.* (2018). Does Friendship Quality Matter in Social Commerce? An Experimental Study of Its Effect on Purchase Intention. Electronic Commerce Research (Springer), 18(4), 693-717. (SSCI)
[R8] Lin, A.J., Li, E.Y.*, Lee, S.Y. (2018). Dysfunctional Customer Behavior in Cross-Border E-Commerce: A Justice-Affect-Behavior Model. Journal of Electronic Commerce Research (CSULB), 19(1), 36-54. (SSCI)
[R9] Wu, Y.L., and Li, E.Y.* (2018). : A Stimulus-Organism-Response Perspective. Internet Research (Emerald), 28(1), 74-104. (SSCI)
[R10] Shang, S.C., Wu, Y.L., Li, E.Y.* (2017.3). Field Effects of Social Media Platforms on Information Sharing Continuance: Do Reach and Richness Matter?. Information & Management (Elsevier), 54 (2), 241-255. (SSCI)
[R11] Wu, Y.L., Li, E.Y.*, and Chang, W.L. (2016). Nurturing User Creative Performance in Social Media Networks: An Integration of Habit of Use with Social Capital and Information Exchange Theories. Internet Research (Emerald), 26 (4), 869-900. (SSCI)
[R12] Li, E.Y.*, Tung, C.Y., Chang, S.H. (2016.8). The Wisdom of Crowds in Action: Forecasting Epidemic Diseases with a Web-based Prediction Market System. International Journal of Medical Informatics (Elsevier), 92, 35-43. (SCI/SSCI)
[R13] Yen, H.J., Hu, P.J.H., Hsu, S.H.Y., and Li, E.Y.* (2015). A Multilevel Approach to Examine Employees' Loyal Use of ERP Systems in Organizations. Journal of Management Information Systems (T&F), 32 (4), 144-178. (SSCI)
[R14] Lin, A.J., Hsu, C.L., Li, E.Y.* (2014.8). Improving the Effectiveness of Experiential Decisions by Recommendation Systems. Expert Systems with Applications (Elsevier), 41 (10), 4904-4914. (SCI/SSCI)

ONLINE TUTORIAL:
Purdue University Online Writing Lab (OWL): https://owl.purdue.edu/owl/ 

Copyright Notice:
	Course materials may be protected by copyright. Copyright law, in addition to University policy and procedures, prohibits unauthorized duplication or retransmission of course materials.

5.  Course Planning:
	Each class session starts at 6:50 pm and ends at 9:30 pm.  There is a break for 10 minutes at 8:00 pm.

6.  Course Policies: 
	Although no attendance will be taken, meaningful class participation will be a factor in the determination of your grade.  As in all classes, the more you put into a class, the more you get out of it.  We encourage the sharing of ideas with the class, during class discussions.
	You are, of course, responsible for all material presented in class, even if you are absent.  If you miss a class, you must get notes from someone else in the class, and you should designate someone to pick up any handouts for you.  If you plan to attend class, you must be on time and remain for the entire lecture.  Turn off any pagers or cellular phones.  All of us are working hard in this class and we expect you to do the same.

7.  Methods of Evaluating Outcomes:  

7.1.  Grade Distribution:

	Reading summaries (x8)
	
	24%

	Topic presentations (x2)
	
	10%

	Journal paper completion
	
	60%

		Part-1 paper report
	10%
	

		Part-2 paper report
	10%
	

		Final paper
	30%
	

		Presentation (x2)
	10%
	

	Class participation
	
	6%

	Total 
	
	100%



7.2.  Journal Paper Completion (60%):
	The initial draft of your paper must be a complete paper. You are required to submit two versions of your journal paper and make a presentation for each version.  The due dates are indicated on the Tentative Course Schedule.  The scores of content for your versions are based on the following 7C criteria:
(1) Clarity
(2) Conciseness
(3) Correctness
(4) Construction
(5) Coordination
(6) Consistency
(7) Contribution

7.3.  Reading summaries (24%):
You are required to select 8 papers from Reading [R1] to [R14] to read and prepare a one-page summary for each paper. Each summary counts 3% of your course grade and contains two sections: 
(1) What are the critical points of the paper?
(2) What have you learned from the paper? 

7.4.  Oral Presentations (10%; @5%):
· Each student will make 2 oral presentations for the reading assignments. Each presentation will be judged by your peers on a scale of 1 to 10 (the best). The instructor will consider these peer scores for assigning the final score. 
· You will have up to 50 minutes to present the paper to the class during the presentation. No overtime is allowed during the presentation. 
· The presentation counts 5% of your course grade. If you do not have the PowerPoint handouts of the paper ready by the time of your presentation, you will lose the entire grade. 
· The key to a successful presentation is to present the materials without using any note cards. You should list all the agenda items (i.e., headings only) on the PPT slides. Then, hand-out only carefully selected material to the audience. Do not let the audience feel that you are not prepared or did not do your homework beforehand. 

7.5.  Class Participation (6%):
Attending class is one thing; what you do while you're there is another.  Of course, we expect you to be attentive and not disruptive.  Being disruptive includes reading newspapers or other books, talking to others, working on other course assignments, etc.; if these things are more important than our discussion, you should plan to do them somewhere else, not in class.  Being attentive implies staying awake, taking notes, and participating in classroom discussions.  Obviously, if you are working on something else, you are not participating in this class.
You are required to read all the materials being presented in each class.  You might be asked by the instructors to answer the questions regarding the issues in the materials during the presentation.  The quality of your answer will be considered for the class participation grade.
You are expected to attend each class on time with the assigned readings prepared in advance, and to contribute to the class discussion, either by starting the discussion or building on the contribution of others to move the discussion forward.  The sharing of your experience and insights is a key part of the leaning process.  To build on the contribution of others requires you to listen and to consider the timing of your participation.
The quality and frequency of your contribution will be taken into account in the grading scheme, and will include the quality of your responses when cold called.  You will be evaluated after every class session using the following criteria.  Please note that contributions are NOT equivalent to only attending class or talking in class.  The quality of what is said, and of one's listening and responding to others, are important components of my evaluation.
Excellent Participation (A): (1) regularly initiates class discussions; (2) contributes consistently to class discussions; (3) regularly gives indication of substantial preparation and insights; (4) frequently facilitates others in clarifying and developing their own viewpoints; (5) regularly builds on the thinking of others and integrates that thinking into own contributions to produce a larger synergistic understanding of the issues being discussed.
Good Participation (B): (1) frequently initiates class discussions; (2) contributes consistently to class discussions; (3) regularly gives indication of substantial preparation and insights; (4) occasionally facilitates others in clarifying and developing their own viewpoints.
Fair Participation (C): (1) occasionally initiates class discussions; (2) contributes occasionally to class discussions; (3) gives indication of some preparation and insights; (4) almost never responds constructively to the contribution of others.
Poor Participation (D): (1) never, or almost never, initiates class discussions; (2) never, or almost never, contributes to class discussions; (3) is late for, does not attend, or is not prepared for 3 or more classes; (4) actively inhibits or impedes the course of discussion; (5) exhibits defensive behavior such as aggression or withdrawal, rather than being thoughtful and considerate of others' ideas.  
Failing Participation (F): (1) never, or almost never, initiates class discussions; (2) never, or almost never, contributes to class discussions; (3) is late for, does not attend, or is not prepared for 6 or more classes; (4) actively inhibits or impedes the course of discussion; (5) exhibits defensive behavior such as aggression or withdrawal, rather than being thoughtful and considerate of others' ideas.  
[bookmark: _Hlk128597988][bookmark: _Hlk65100026]
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2025 CLASS SCHEDULE
	Week
	Date
	Description
	Textbook

	1
	2/18
	Introduce course plan and assignments for the semester
	Handout

	2
	2/25
	 Review of students’ papers
	Handout

	3
	3/4
	Meta-analysis
	[R1] / PPT

	4
	3/11
	Virtual experiment
	[R2] / PPT

	5
	3/18
	Crowdfunding behavior 
	[R3] / PPT

	6
	3/25
	Supply chain resilience
	[R4] / PPT 

	7
	4/1
	Customer-centric socialization
	[R5] / PPT

	8
	4/8
	WDSI 2025, April 8-11
	No class

	9
	4/15
	Midterm exam week
	No class

	10
	4/22
	Recommendation system
	[R6] / PPT

	11
	4/29
	Social commerce experiment
	[R7] / PPT

	12
	5/6
	Dysfunctional customer behavior 
Paper part-1 presentations (reports due) 1-2 / Revisions discussion
	[R8] / PPT*

	13
	5/13
	Consumer loyalty in social commerce 
Paper part-1 presentations (reports due) 3-4 / Revisions discussion
	[R9] / PPT*

	14
	5/20
	Information sharing continuance 
Paper part-1 presentations (reports due) 5-6 / Revisions discussion
	[R10] / PPT*

	15
	5/27
	User creative performance in social media networks 
Paper part-2 presentations (reports due) 1-2 / Revisions discussion
	[R11] / PPT*

	16
	6/3
	Prediction market system 
Paper part-2 presentations (reports due) 3-4 / Revisions discussion
	[R12] / PPT*

	17
	6/10
	Multilevel model analysis
Paper part-2 presentations (reports due) 5-6 / Revisions discussion
	[R13] / PPT*

	18
	6/17
	Final exam week
	No class

	
	6/22
	Final papers due for journal submissions
	


* denotes oral presentation.
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