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Abstract

As the advance of Internet technology continues new business models are emerging in
the market in the Web2.0. Online video sharing website is the hottest application nowadays.
And it is important to comprehend the key factors influencing user’s behavior on video sharing
websites. We propose a conceptual model which is based on the integrated model of user
satisfaction and technology acceptance developed by Wixom and Todd (2005).  Further,
we added the potential factors about community which influencing user’s behavior on video
sharing websites to understand the user’s behavior intention toward using the website. The
results indicate that community satisfaction, content satisfaction, and system satisfaction all
have significant positive impact on perceived usefulness and ease of use and that community
satisfaction has much higher impact than the other two types of satisfaction. This finding reveals
an important attribute of video sharing website, namely, the users of the website care most about
the entire website community, and reliable system operations and useful interactive contents are
two antecedents of community satisfaction. For designers who want to set up a video sharing
website, this research provides them more comprehensive information on how to invest the

limited resource on the critical variables in order to maximize the service value.

Key words: video sharing, Technology Acceptance Model, user satisfaction, user intention
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          網路社群提供給使用者在社會互動層面一個良好的媒介，當使用者擁有高
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度的社群滿意度，意謂著使用者可能在參與網路社群的過程中，擁有和社群其
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他成員良好的互動，抑或是受到社群所提供多元的服務，滿足了參與網路社群
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 的目的。也就是說，使用者獲得較高的社群滿意度，可能源自於網站社群的參
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與，使得使用者對於網站使用的有用程度相對增加。因此本研究提出假說：
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MRS AMHE MR iTA TR 2R R AR ALY Bk
M SRR G A - R X E 2R ESERNBZBELITLETTRE T AP
IR R A HLAFF]) % REr3E (Venkatesh & Bala 2008; Taylor & Todd 1995; Ahn et al. 2007;
Moon & Kim 2001 ) © #AHF AU A3 AR K9 BRAAFF R F o o F AT
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HIO @ 5 R RILGH Ed %
HIL @ 5 AL A EE S
HI2 : A AMRHNEE AR LGS
HI3 : A AEHMNMT L ER GA E@HE
Hi4 : BEHMTHEE A LRV E

G L HPT I ARG SR 0 AFTRIAT R Rt e T E2 -

A F FimfES FimE
H1 H4
AT o LB AT
& \
H6
H2
PR o PR L e o FFEE
s
HS %
H3 [ H9
o et SHFIE

B2 : HEtEE

= BERFUEES

WFEEHM M RN EERSRTRED TR (WKR2)

» 3 A BB A H R

N ARG R3MLRS o
R2 IR EIE IR E S
A )
LB 48 3 BT AR A 00 F0 A AL BEIRAS SR - R B Z BN - AT S B AR
e VARGEBE SRV 0 AR E AN R RS B AR IR S X RS0 15 A
MRS HASEPT R OOIF O R AL - B R REM - BAKREFN  BREE  NES
Rie CUTE S A ] A FN A 35 BT B0 18 R e 13 A
P 4935 A G TR AL e Mk 09 T AR E © M BRAENE - AMA @RI AN 2
A B AR RS AL AR AR B R B S PRI 0 A IR X A5 A
AEES EE e b AR R EAR A G TR AR AL BE IR 14 0 R R HPT A A S RS ALAE
M e b AR R EAE A A G TR 0 P B IRAE A o 1R HPT A AR R RALE -
4935 A GG EE | REAE B A GPTIRAL M) A GIRAIE 0 R E AT E A BB
A R S LA EAE A G0 A A R 9L T o
5 R bR E A A Gtk ke A R B R AR o
Y3 BEBREHARGETORE

1 A &

B E AR HIE A TR GBI R G0 LRI R -
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B mRER

— B REEE

AFFRFEFEADE BT —FHFREREHPIERD > AR H LA EH
ZHE Wk A E o AR RIS RS LR ABITEARNLE  ABMEKKERME
% ER A BEA AT 42452 (Tan & Teo 2000) : 1. AL R ZRAE — RA I E Y
PR o 2. BAKMA © 3. FIE B R &y ik o RIERFI S AT R R 0 W3
o B AEATHRYFFERMTEAE AP asmil - FR - FH - FY
B RIS BB T E R BT AE R R R o B 3 B SHE A BT RARI R
FME c ARSPIEEKSE BAAMELAR LAY P AL FAMTEA > ARA
RPN EE LA B RA RS IS BT ERES > BRI AR
*g,f o

R AAGBE T X - 4P HSE EPTHEE010002 € B % BBMEARESL 4
FE 280 M A 0 b A R R 42200 o R EE T A 60.5% %4t HAR39.5%
B M IR R BRI 0 921% 0 Bl BB H A B FA L e HEEAE N85 0 6.8%
BB K B 3~5F 0y M SRAE R 8B L R E Mk e R & 0 15.0%8 %K T
R AW — BN Rk 0 F48.6% M 2T H FHEREAF ST HEL L
40~60%5-4% * 36.3% 4y T h A T HFREA D FHEENIFRE200 44N - RFEAALTE
RIEG (2008) &M AR LB FRELITHEMIRGFAREBR » KI5 B5 5 L4501k
&4 SFRAFB~25R o L ARHT Rk RIEM 0 BILFF R P AL Z AR
— AL Z AR KM -

R A B i# & F &% (Partial Least Squares, PLS) Ry AT % H M ey B4 > &
AR R R PE B 4418 0 R 10T R AR A 0 FVALISRELEE R 47 dk A B LA K -
1835 R VAPLSHE R 547 » B R H 2% 2] S8R B Adk KRN0 TRA] - B Bfy A RAF8Y
FAR Fn iR FE 8L /1 (Anderson & Gerbing 1988) ° skl » &% f&ME#k €  (Kolmogorov-
Smirnov test) #H, AR AF EHIEF RS E 0 BP#E 2 P-value (P<0.001) - FH kil
& VAPLSE #2% (Chin et al. 2003) -

— - AEREAN

AR 4ENunnally (1978) =ik @ SR E#HSZ 612 (Composite reliability ) i
3]0.7A L ARE - AR TFHMATOMARLA —TREZI K- - 2 ERET
PrA R & ER0.7A L ARE (W E3PTT)  AHLHRY » AFFRARBILE
F o #7% (Confirmatory Factor Analysis, CFA) &t# B EEB/THE o4 » X P e Tk
# %% (convergent validity ) Fe [ 5] %% (discriminate validity ) ° /& R &M & B &L
JE ey Ry 0 T AA R AR R E & & fr 2 R 0 AR IEFornellfZBookstein  (1982) 454 » R
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WFZ W FE BRI E & A2 EiEF0.5 o BRI L5 > Fornell $2 Larcker (1981)
kT ERE E%  (Average Variance extracted, AVE) Z-F 7R EZERFAZMHELAMR

Hemaemipe o 2AREMEEST @ AP RS BChinetal. (2003) R B
R&ﬂarﬁlﬁz HEAFERIEARE o B R3  415F 50 THRTR B S R A R Bk
HARER — A MR R R

&3 1 KRS E R HUE

. ca| s s o
i 5 RATA P & 'i 5 . | AVE [#2#:%| i
e | fFE
AR | WSk a9 AR ) ARG R R AR K 0.87 056 | 076 0.021 | 41.94
W | BRI o Esh AR AR R R B R 087 | 7] 0.020 | 44.20
NE | WSS RE RENERE R 0.93 093 | 088 0.011 | 8243
W | R A N R R B E 094 | ‘ 0.011 | 82.94
935 g CAECE SE SR & R R 0.95 095 | 001 0.009 | 108.2
WL | AR R A RN 095 | ' 0.008 | 112.9
W REREZHRN R 0.90 0.020 | 45.60
H R L ) 0.90 | 0.82
HERE R > KL AL LA Y 0.91 0.013 | 68.15
M sh4k R o X T By 0.97 0.006 | 151.1
pRw | o 097 | 0.95
Wby MERE S E 0.97 0.006 | 173.3
e .| EREAGR - REBRMAA S EEEsE 0.95 0.008 | 118.8
Y 0.95 | 0.90
KRE T B &Y IHE 0.95 0.010 | 94.39
BEEE S X - ¥Rk E 0.59 0.009 | 94.88
i | I R IR RY B3 T DGR R RAR - R R
ITAHEE 45 1 7 <3 A A 3 0.59 | 0.92 | 0.79 | 0.015 | 60.31
155 T REE I B 15 PR R 60 355 4 3k 48 H 4 A 0.90 0.016 | 55.53
74 BERIEFEA
Construct CMS CcOS SYS USF EOU ATT INT
CMS 0.87
COS 0.70 0.94
SYS 0.41 0.49 0.95
USF 0.63 0.62 0.52 0.91
EOU 0.64 0.55 0.42 0.77 0.97
ATT 0.69 0.56 0.48 0.73 0.73 0.95
INT 0.78 0.57 0.44 0.73 0.72 0.83 0.89
s (1) CMS=A#fE A » COS=NZMEL * SYS=# &k &R » USF=AH A4
USF= &AM~ ATT=f&& - INT=/7 4 &8 -
(2) HAHLBEAVEZ-FHR > HAKRTHB LMEMEER -
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&5 AR MBS

8 138 P A MEE | ARHER | A
L | HsEEBAKT S 0.25 | 0.027 |9.36%*
THHE i -
Wkt AAET % 0.21 | 0.012 |17.73%x
4 3 FRAR 04 R BRALBEAE 28 2 K 0.11 | 0.021 |5.18%x
- }ng in:. :/}Z gf, féJDf_v !
7 S5 RAL 5 AR R Rl AR A 0 I AL AF 0.20 | 0.017 |[11.6%*
E: pp— éﬁlf&ﬁﬁ%éﬁz‘iﬁ%ﬂ%ﬁ: ﬁ‘émé 0.21 | 0.012 |17.73%x
W sk B % A8 S Bl AR 4R oY AL BE RS T AR 0.10 | 0.028 |3.55%*
15 ¥ sk b el gk A SR 0.31 | 0.030 |10.19%*
AREGE| o L
FB s o BRI e A F s Ak 0.13 | 0.037 |3.42%*
RE L0 F BT RS T 0.11 | 0.021 |[5.14%x
SAL 20 B
e sk B B BEAT JE 09 % R 0.09 | 0.015 |5.64%*
gy | TRROGE S G A Y 0.17 | 0.015 |11.42%
REE s b ,
A - R H 5 0% R R R E S BB 0.18 | 0.012 |14.98%x
P 353 R RAL o) B T R 0.14 | 0.024 |5.74%*
it i BB RE B TAHRR LT E R 0.08 | 0.029 [2.68%**
=
YrHe SR IS ENE S 24 0.22| 0.016 |[13.42%*
v T RS RENY R BEAR RS 0.13 | 0.028 |4.54%=
o e, |FSSRAEGF R ARSAE S T 0.23 | 0.022 [10.47%*
NEZHE , s
WA Sh PR 00 AR AR R 0.24 | 0.024 |10.06%*
— WsE R 2R Rk AR 0.13 | 0.020 |6.46%*
= .
S | msk A kAR o AL 398 (LAG) 99 | 0.05 | 0020 |2.57%%
A AR5 Ty AR B SR G D) AR BN 8 0.17 | 0.017 [10.24%*
. U sk ey SR AT A R BB 0 0.12| 0018 |7.11%*
B 4 55 0y AR SR 2R 0.16 | 0.034 |4.85%*
A 1L %:, BRI o HEsk e R A a3 RAT 0.19 | 0.012 |15.57%*
B |~ 3t - i
i} W HEAG B EAHRE 0.11 | 0.02 [5.46%*
N " 483 FHALAS 0 B BEAR PR A oA 0.12 | 0.020 [6.01%*
- 3l . N s
= B R RAIFE R S EEEIET 2D 0.18 | 0.017 |[10.48%x
R MR ROB LH R EREZ 0.15 | 0.031 [4.91%*
- W RBEARNATE LIRSS 021 | 0023 [9.36%
#k P<0.01

= RIREXA R

RAZAT — AT RATORI KX 0T R RA RIF B » 4 B /TPLSE
ARG (WwE3) - ARG HBIEEER L (path coefficients) FwR2ME R &
T Hb BERER THEALSERSZHENRE  MRUEBR KRG AT G $AT#

RIS TER » A RELEBRBETEITE R KRS - R T RMTAA 2R
RHI-HI4R K5 - AP A f#dsd@ (HI-H3) - Ak 2 R0 B8 RE% - &
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REWBE®RE  RESZAEHFRE c ERTEAT RS TR MR 0 AN TR
K LRENBHEE  RETZEELZAREETE - A A RDL R HLEEE
EOMER Y AR ENRERE nESA4RTARRATREACHS T SEREL
L°WW&ER Reyugsk 2 thonq » FI2H ﬁ%me&ﬁﬁﬁﬁ%é°%ﬁ’*9%

BEHRZE  REARGHEZRNAARLBELTE RAEACHES I ETFE  KE
%%E%@ﬁ%% Gh o WRRARNEH Yy  READETIFTTFEUREERTIHAKE
FHPTIRAL  E BAPHERE AL (ABFE) PRt c X F S L AE TR % BRI 0
SEFFIRIEI B A R ALRE4F - Rt AFF RS EERBEILEREFSOETHRZA
% o BB mT o ZEMEEHA AL TABRER68% » #5 ML R RRMBES0% o T
AFA MR G AR T ARG T I T A R LB -

KPR AT 4E R HE F EZE  (use intention) #9 R2i£#)0.72 » #HAEE A H A M
HABGMBEN  HAEBEXFWEERLER - ERRRF RO RET S AEER
FHBESFTFENEAER -

R R RREEISHEEMOZEILRRAE  FEBAHITAEEEMAEXK
R (direct effect) ~ M3z R (indirect effect) - &R FEN T LRT - REHMTEE
B o) HHAR50.63 0 A RMMEINTEETE G EHEMRE0.27 » MR R £0.25 L85
H RERE  #®Es2%eH  AHNEE NEWNETE WS RKNEL - HANY
AT L B 6 P AR R 2 5] 40.25 2 0.12 2 0.10 ~ 0.45 ~ 0.31 ~ 0.13#20.55 - A 3k » &L
HATLEEE AR (MBEARMm EEAERR) RAL BRAE - HRAMK  ARAMK 4
PEMEE  AHEE AESH  AFRE WS ARNEE HsEA K& -

<6 : BRAREEAINER

B3R B 4% 8 e
Hi ﬁzgi%%ﬁ%%Tﬁﬁ&gﬂﬁﬁﬁyﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁ 52034 (p<0.01) | %
D ﬁg;g%%%m%TWE%H&%&&’%ﬁﬁmgﬁﬁﬁﬁﬁ 5=041 (<0.01) o
0 iiizigﬁﬁﬂwﬁﬁﬁ%%&g 2% MR A G BT B=073 (p<001) | B
H4 | B2 E R HAE ARG EaP e £=0.19 (p<0.05) | #&*
HS | A2 & L {7 5 M GA Eai e B8=0.63 (p<0.01) | #%¥
H6 | R &% & B i & 5 &g =046 (p<0.01) | B
H7 | &% & WA R GH 8=0.20 (p<0.05) | #&@%
HS |3 A% EEHANTHE LR L@ BE 8=0.18 (p<0.05) | #&@%
HY |48k & i T2 #HA 5 AR B34 £=0.14 (p<0.05) | #&@¥
HI10 | 5 M RM G OE & 3 24 £=0.54 (p<0.01) | #@¥*
HIl | % RN 8 E A H Ed 3% 8=042 (p<0.01) | #@¥
HI2 | A R 8 A B &3 % £=0.40 (p<0.01) | &%
HI3 | A M H5MT 5 % B 5 A B &3 2 8=0.27 (p<0.01) | #@¥*
Hl14 | R HMT 4 & B HH L@ E £=0.63 (p<0.01) | #*%
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B4 BARREE s THERE
0. 34%k [ 0. 45%k
B HEHER
2= | e
R?=0. 50 - %.q::)
*
NESH So NEHEE 5\; o
Y
% & - =
R=0.50| | o 2, 55 R?=0. 60 R2=0. 72
fag “;gﬁ 0.1 HAk %p<0. 05 5 %P0, 01
R2=0. 53 R?=0. 51
Bl3 : MR R GRS R
K7 BSEZHTAEENZEYR
AL HiEHR HEES 8 S g R
B H NA 0.15 0.15
NEE NA 0.21 0.21
sk R G H NA 0.10 0.10
AR E NA 0.45 0.45
NEHTE NA 0.31 0.31
M3k RGBT NA 0.13 0.13
Zainca 0.27 0.25 0.52
5 NA 0.55 0.55
R 0.63 NA 0.63

EINARTAARAEZRZHAITA TR A ZHELR

18~ A RERH

G % 4B HA LB A AT R 0 B MRS W E X m AR LB F 5 FRHETFE
T AT RABBADEL T ZHREEAZERERY f‘fﬂé}i.?‘ & 47 A Wixom
# Todd (2005) &9+t AL XAk A 4 &L a9 5 6 Aot R Al & Kt - MR 5 4
s R HZ AT B c Lk T, TRE BT 24 AR ESEAEEAEEY
ZRMES BN BHESNE  FRATAIEER

— THBELE, > THERSE, > "W A&KSRE ) RAAHE THBREA

TREGEE L THbA%RE |  YAEGBEEIPE - Bt xRIHMERH
HPHEFEEERINNETE L AR 24E "TAF, ~ TRE, B TEs
A4, EoymE o

= THBEHEE, > "TREREE N TESARNEE ) PHERERTEE

e THEAMK, AT HRAN ) FEQBREDE - Zf»'\z’ﬁfu LAH AR S A%
B HE % H ALK L n’éJM;%i'f’T\nbuﬁ MAREERBER A
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PESL S R o suth o M= EEHNMTLERNMEEELE RSN 0
MEAHMMTATEOPERK PTG S HA Y 5 o F sk
iR IR T ERUPBER £ -
= THRAM, AT HAN, 8 TRE ARFEQRE B TRE H T
RAEE , LHBRFEGHE - AT AZMFEDavis (1989) Fads 2 E eyt
ITAREH - Bt RIVAZH TG "T4F, » TRE, # T®s4%, =@
MEMHERE  CHBEREME AR ARG AH ARG A% - 5384 R
Ho g g R &R o
ooy MR RF I FEey TR, TREE THEE AL ZEESNRY
MHEERAEHZROETE  ERPEERNFOREARRERNTFEHE
B A RBERTUPERKR  BRERRENELTHALA KLY o @k
ABABETFEA# FEERNNEZERALZLZE -Hb RESETH
HERELZAHSRE R c RfiZ N B XAPEAEFF 0 TRE - AABF & 14
SVERETEROAR S ARRNBERT LR o FTARBRHE N XRAN
woe A AEBAMETRME S RIMFRIATES
(=)~ "®Wsb 24, AV T PR R RFEFTETE  BEHLEFEY
WA
(=) TRZE R AGHEEAER RAEAEEA-TFE0AM®KTEETF
EWHRRAR -
(=) » "TH#H | FRRFEMANNE  AEST LT NESTLERE
Fb > LR EZGHEE -
AEERADE TG RAFWITEEET Y ARERE  §RA0AEHPF
FEBEZMERERERGHEE - T LEAEHE T M85 A% 9B R
oo Rtk R ERIEATH ORI ALK R F "7 EeRke
AR d A A BT o SRR TS RPN R BT RAT
Bkt A E c BE T EERAMLAEE AL T RIFOE AT RERNF
AEABRERYZTE -

P~ B0 BRI TR

A ERBEERLERREATEE LT 2RTA TR HEBTEE TS0 FEX
BRI RE N2 MBS -

— - EBEA

(—) EEFERE (HHRE RERE ~ BLRMRE
PETEREAPER SRR SERYHER L 5 T4

REZAHBREEE > ARIMERAF OB EE  EmRERF B % ERE

T
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- EREBREHRYy  AELRHAEELIPV T FEELL%GN - - LK F
STEFEEEDR A RREE Bkt BE ey E R o 12 K Web2.0 89 & 3k 51 49 35 4%
IR s MR LW ELMBERT T T GRS » LBy iR A A8 T R
BEFTIRBEH BN A HE o #4eYouTube » Yahoos % &4 F-F&64AE %
Fo REBEBRAT T T EABRAEGRAE - Bk A RARBOBAST  RESCHEHK
RSN RBZBMMEAHF SN F S AR RELTETFEEFAE LA
BEMASHF 5% > flhedg ik B Z8hehohak - RELEsEA B MO Z 8K E > 3 e
R HE WAL CERT - F = RTHBECELEBR EHXEFTEHBAN
RohsuH > Plde D R GREATE RGN RF M SARME et R AL REAT
ELREEENTRH  MmALBS MM ERNE - F = EE 2K BHLEMEFE
PR EE > FTHMNERARSESARAKLZI L WH > FEEW TR - P H Tk
B IR GEEN R E AN meEet s sk AR E G RIFNAKSE 0 K
hetk B HHA RGN EFARE > T REEAH R TSN REAFERY -

(Z) FERRIEEREREE

HREGGEELAYERALHFERANERRF  enPERNELTEAR
TR s o R o WIEERER LR BAPETFSRAFBRELIMET HBE -
B AMSY  BEERENERDFTTEEZENEERGTE ~ @R ES - F &
RAAREFOMAAR - Bk EHXFREAFAF I TE - i dedg im0 3% QG
TR HEE TR RN H T AL TS EE - AL TAME G AT AT
B O RE » LR R RS IR RS E N E R -

(=) BRMURZAM

AAREBERER  HAZABARARNEGBE  FTRERERAZINERE
B R GmERNPE  BREF BB ETEAHREIMOPE » B R Wixom#Todd
(2005) e9BERI Y » Beb A F B A AHTEHAA AMAR L KBTS ARGPE
AT EGY - AR AR C RPIRRARE — S0 SR RN H 0% R G0 A MR
Gy R o g o ARBRG L EN 5 R M0y B @R RN N R EANE R s A
G T EA MM E P T ABE ARG TP IR e A SN R & L e
ARG EREER - Rk A RAA L Wixom$fTodd (2005) #4i% & B A4 2
BB ZE SRR ARG AMAETF 5 FF 6 R Web2.048 Bl AR 09 T 5
% °

%\.

=
(—) BB ERFER

FEBEEET  ARHEZE (TAM) FH A MNEA LR EEETEORBFRTR
RTBAR -G E AR LB ErFFE LA RRA LN FBETIKA - £ %
REAZBMGE LB ErFEFEELANFEE > Esbog@B R - NEWZRBRER E4T
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AR FAREAA AR BMBER - RS A0 0 FAPF R - B AR TRAY
BT 6 AR WA EAT 00 26T + IRL IR s o0 Z M AR A A BT R R R A 2 o

(Z) BEREESERER

AHF R AWixom L Todd 4 5 &M A3 48 % AL K & s - 12 L3035 42 4 R DA AR
TSk R E T AR AR TR o AFF R 5 X Wixom L Todd oy 5 A PB4 2 B 4%
A e AWeb2. 0IR % £ &6y T4:8F | MARKA BT FERMHITL - THRERENR
ABFHE S I Wixom#fiToddEA v oy "8, B " 2% ) MEKRSTERAEA S AMLE
huBa ¥ o FHEPAEWeb2.0893R35 T » A XXM aH BELE— BT 2WETR L #HiM:
BARBEZITLERZZITR > A ERE AR E ZEIRAE R HZERER i
T i R AR o T 6 2 Web2.048 Bl AR A% -

R KRB R F e S 52 R

—  HMRERHSME

AR MAMAE RS B FEE RkEE > BN R ERE A RIEHA PR
# o HEGHRH T > BIBRXFFRH LR GEE - 3wtk A B A AN S 45
VE 0 VA e 52 AT LR -

CHMRABNE

A RIFHA B EL W R EZ A ZTEWARRE % 2ATH LR B agegis A
HATRBENRAETRAR - KRR RTRATF B AL BELLAETENEA
R ENC

= -WMRBERE

A RIKA AL EATGH R T X 0 ARFFRTH BIRAE B R IRE 5% HE
B AR S A e A BRSO o

2 ¥ Bk
1. A R0 BB HERER : AY » 5% MEEA RAEAKXELE
KRR 2 BE R BT AR i X e
2. BT RO5 0 Web2.0 i RS 2 AE A SLik R TR — AR L E A E ML A0 &
BRSO R E I R LIRS

3. BREF  R96° Web2 0% 5 F & B A TR BEZHE  PRRXEA AT
PLRE JE BT AR 3 X
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